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State of Sponsorship Engagement Study

This study was designed to show designed to help associations understand the
needs of sponsors and to tailor sponsorship programs to generate more
impactful non-dues revenue.

A few highlights the survey will reveal:

*  Why companies sponsor associations

*  What companies want to sponsor

*  Whether companies are increasing or decreasing their sponsorship
expenditures and the number of associations they sponsor

* What sponsor benefits are of greatest value to companies

* How companies measure sponsorship success

www.dynamicbenchmarking.com + www.partnershipprofessionals.network




Who We Are

> Dynamic
Benchmarking

PERFORMANCE MATTERS

Benchmarking experts trusted
by hundreds of associations
and over 2 million+ member
participants and counting

11 years in business helping associations
provide their members with individualized
on-demand reports
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New executive team in place bringing

in successful best practices from a
multitude of industries

y

Independent, non-competitive, third party
platform equipped to follow anti-trust laws
and Safetyzone/ Safe Harbor regulations.

Dedicated professional service
individuals with KPI accreditations
and certified Project Management

Professionals (PMP)


https://www.dynamicbenchmarking.com/

What are your company’s sponsorship preferences?

Virtual conference sponsorships (12%)

Hybrid conference sponsorships (24%)

A la carte sponsorships of webinars. white papers. research, etc. (39%)

Year-long package of sponsorship benefits (31%)

Other (please specify) (12%)
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In the past several years, have your total association sponsorship expenditures?

Increased (25%)

Decreased (33%)

Don't know (4%)
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In the past several years, has the total number of associations your company
sponsors?

Don’t know (4%)
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What type of expenses are your company’s association sponsorship expenditures?

Marketing (84%)

Sales (46%)

Social accountability (22%

Other (ple

ase specify) (13%)

Don’t know (4%)
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What are your company’s primary objectives in sponsoring associations?

Showcase industry commitmentfsocial accountability (28%)

Differentiate your brandfproductsfservices from competitors (34%)

Align your company with the brand of associations (24%)

Increase brand loyalty for your company (16%)

Other (please specify) (4%)
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Which of the following association sponsorship benefits are important to your
company?

Signage and logo placements (22%)
Advertisements in publications, websites, etc. (24%)
Content collaboration on white papers, research, etc. (39%)
Thought leadership andfor speaking opportunities at association conferences or webinars (64°%)
Sponsorship of association educational events or activities at association events (31%)
Company hospitality events at association conferences (107%)
Access to mailing lists of association members or event attendees (547%)
Networking (55%)

Other (please specify) (9%)
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How do you measure the success of your association sponsorships?

ROI (53%)

General assessment of

Our company does not measure success (27

Other (please specify) (12%)
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When thinking overall about the associations your company sponsors, are you

Not sure (3%)

Seldom (6%)

achieving your objectives?

Mast of the time (21%)

20 40 60

Selection Percentage

80



Do the organizations you sponsor ask for your feedback and input in their
sponsorship packages?

Yes (30%)

No (14%)

Not Sure (12%)
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Do you believe the associations your company sponsors understand your company’s
business and marketing goals?

Most of the associations (21%)

None of the associations (9%)

Not sure (%)
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How many associations does your company plan to sponsor in 2021?

11-20 (10%)

21-30 (7%)

More than 30 (6%)

Don’t know (6%)

6-10(15%
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What is your total sponsorship expenditure annually?

Under $25.000 (25%)

001 - $250.000 (19%)

Over $1.000.000 (7%)
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Not sure (4%)

No Gex

Internationally (18%)

Do you focus your sponsorship dollars?

Regionally (22%)

ngraphical Focus (16%)

Nationally (69%)
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In what region of the United States is your organization headquartered?

Not in the United States (6%)

Not sure (0%)

- We do not have a headquarters (3%)

West (13%

Mid-West (21%)
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Data Solutions flash

custom peer member maturity trend professional studies
> Dynamic

reports comparisons engagement model analysis services
Benchmarking

PERFORMANCE MATTERS

Anyone can create a survey,
but only Dynamic
Benchmarking can provide

Salary Professional Diversity, Equity
Benchmarking Development & Inclusion

your association with the tools Our studies allow Customized reporting i prafassiansliesin
. for an unlimited taylored and will handle building
to create a study that will truly - orbera? | iolerie read d Freleb il
allow your members the ability custom questions DEI Maturity Model
Financial & Customized Data Builder
to Where_ they stack up Operational Study Let our technology
compa FEd to th@l I peers. Our easy data State of the and team of experts
collection and custom Industry and collect and provide
metrics are backed Trend reporting Cultural reports for all of

by data security Assessment your data
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Contact
Information

www.partnershipprofessionals.network

www.dynamicbenchmarking.com

Dan Kowitz

kowitz.dan@jsbpc.net

www.jsbpc.net

JSB Partnership Consultants

Bruce Rosenthal

bruce@brucerosenthal.associates

www.brucerosenthal.associates

Bruce Rosenthal Associates, LLC

Ray McDonald

rmcdonald@dynamicbenchmarking.com

www.dynamicbenchmarking.com

Dynamic Benchmarking
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